
1

Brimstone Presentation
Microsoft Health & Life Sciences Developer & Solutions 
Conference, April 22-24, 2008 Sheraton Atlantic City, NJ

by
Lars Vida



WHO ARE WE?

Team

200+ Man years experience of

CRM & Knowledge Management

Life Science and Consumer Goods 
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Industry recognition 

Gartner acknowledge of Brimstone in 2007:

Microsoft CRM Strategy for Biopharma
Revealed and Evaluated, 12 December 
2007

MarketScope for Sales Force Automation 
in the Consumer Goods Industry, 2H07, 
16 November 2007

The Gartner CRM Vendor Guide, 2007, 
17 April 2007

Awards

Life Science Innovation Award

.Net Award

Strong Microsoft alliance

Strategic ISV for CRM

Managed partner in both EMEA and US



WHAT WE DO
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Brimstones 
Multichannel 
CRM offering

Market 
Automation

Sales Force 
Automation

Contact 
Centers

Portals & 
Communities

CRM 
Analytics

Market & 
Competitive 
Intelligence



4

WHAT WE OFFER

Industry 

Specific 

- Life Science 

Enterprise functionality

- Brimstone CRM Enterprise -

Platform & Technology

- Microsoft Dynamics CRM -



WHAT’S IN MICROSOFT DYNAMICS CRM?
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MS Outlook & Office integration

Role-based

Online, Off-line & Mobile

Works the way you 
do

Works the way your 
business does

Works the way IT 
should work

Full CRM Suite

Dynamic Workflow Engine

Agile to your business needs- not the opposite

Integrated Security with Active Directory

On-Premise , Hosted, 22+ languages 

Easy admin tools to manage and develop the 
solution – lower costs and faster implementations

Leveraging on existing Microsoft technology stack 
and resources

“Through 2009, Microsoft CRM will grow revenue at more than 100% per year to become the 

fourth-largest CRM vendor by year-end 2007”  – Gartner Group 2007



WHAT’S IN BRIMSTONE ENTERPRISE?

Information structure, 
roles & Processes 

needed for the 
enterprise

More than 110 entities 
added (Microsoft CRM 

has 60 in standard 
package)

Extended functionality 
to work in a n 

enterprise environment  

Including

Call center Booking 
module

Sales Call Planning

Order management

Activity Reporting

Trade Promotion 

Targeting

Virtual Earth integration

Dashboards and KPI:s

Unique Functionality

Including: 

Decision Maker 
Network & visualization 
tools, 

Sales Force  & 
Workforce Management

Field Level Security

Multi-contact Reporting

News Agents

Multichannel 
functionality including:

Public Internet & 
extranet Content 

management

Case Management

Order Entry 
management

E-detailing

Business Community

360-view and full 
Multichannel 
capabilities



WHAT’S IN BRIMSTONE LIFE SCIENCE?

• DRS – Digital Signatures

• Proscape – Closed Looped Sales & marketing

Life Science 

add-ons

• Pre-defined roles

• Information structure (Cegedim)

Life Science 
Business Logic

• Brimstone Enterprise

• Microsoft Dynamics CRMCRM Platform
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• Messages

• Material

• Market Knowledge

• Timing

Trade 
Promotion

• Profiling

• Segmentation

• Relationships

• KOLs

Targeting
• Automated preparations

• Sales & Promotion activities

• Stakeholder development

• Order Management(OTC)

• Sample Management

Sales Call

• Structured

• Next actions

• Profiling

Reporting
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WHO ARE OUR CUSTOMERS IN LIFE SCIENCE?

Atos Medical

Biogen Idec

Biovitrum

Diaverum

Exinit Diagnostics

H Lundbeck

Genovis 

Ludesi

Middelfahrt

Sanofi Aventis

Phadia



BRIMSTONE SOLUTION OVERVIEW
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• Messages

• Material

• Market Knowledge

• Timing

Trade 
Promotion

• Profiling

• Segmentation

• Relationships

• KOLs

Targeting
• Automated preparations

• Sales & Promotion activities

• Stakeholder development

• Order Management

• Sample Management

Sales Call

• Structured

• Next actions

• Profiling

Reporting

“It’s hard to 
synchronize 

Marketing with 
Sales to maximize 

our CRM activities”

“People aren't 
aware of what is 
going on in the 

Market

“How do I 
maximize my CRM 

efforts with 
targeting?” 

“Executing a Sales 
Call in my CRM 

system is hard and 
takes time” 

“Order entries are 
either to simple or 

too advance” 

“I have a hard time 
using the data in 

an actionable way” 



TRADE PROMOTION

Time-Based

Market Intelligence

Messaging

Targeting

Activities

Products to promote

Sales Materials

Report formats
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TARGETING

Profiling

Segmentation

Relationships

Social Networks

KOLs
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SALES CALLS

Automated

preparations

Sales & Promotion 

activities

Stakeholder 

development

Order Management

Sample Management
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REPORTING, ANALYTICS & CRM MANAGEMENT

Structured

Next actions

Planning & follow up

13



BRIMSTONE STORIES OF CUSTOMER BENEFITS
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• High end-user adoption
• Increased sales transparency 
and performance

• Targeting and developing 
stakeholder networks
• From Products to Solutions

• Delivered in less than 3 months
• Role-based



MORE INFO…
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WWW.BRIMSTONE.NET

Locations

HQ – Malmö, Sweden
Brimstone International AB
Södra Förstadsgatan 2 
SE-211 43 Malmö Sweden
Phone: +46 (0)40 10 78 00
Fax: +46 (0)40 10 78 01 

Stockholm, Sweden
Kista Science Tower
SE-164 51 Kista

USA - office
Brimstone Software Americas Inc.
885 Second Avenue, 45th floor
New York, NY 10017
Phone: +1 212-486-1441
Fax: +1 646 390 9689



THANK YOU FOR LISTENING
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CONTACT US!

Lars Vida

Sales & Partner Director / Partner

lars.vida@brimstoneint.com

Business: +46 40 10 78 04 Mobile: +46 702 36 65 02 

mailto:lars.vida@brimstoneint.com
mailto:lars.vida@brimstoneint.com

